R % . ; ‘ g i SATISFY CUSTOMER EXPECTATIONS
cCasireLdsl e 28 AR % SN N The Castelli Summer 2015 key marketing programs
DT e ol " are built around these core styles. As customers see
these styles appear in print advertising, online, and
social media channels, they will naturally expect to
find them in yeur store.”

JERSEYS TRANSITION

FREE AERO RACE VELOCISSIMO EVOLUZIONE SHORT CLIMBER'S 2.0 PROLOGO 4 JERSEY GABBA 2 VELO JACKET VELO VEST NANO FLEX NANO FLEX NANO FLEX
BIBSHORT BIBSHORT 4514008 JERSEY FZ 4515017 4514511 4514026 4514027 LEGWARMER  KNEEWARMER ARMWARMER
4515003 4512004 4514009 4515012 4510537 4510538 4510536
4515005 4512007
4515004 4515008
4515006
BRAND STORY PRODUCTS TOLD THROUGH EMOTIVE CONTENT ACCESSORIES
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CORE MESH SECONDAPELLE ARENBERG GEL GLOVE R0OSS0 CORSA SOCK FREE SOCK
BASE LAYER RC GLOVE 4515025 4507072 4514033
SANREMO 3.0 INFERNO BIBSHORT AERO RACE 5.0 JERSEY 4513028 4515024 4509046 4514034
SPEED SUIT 4515007 4515011 4513029 4509047 4513040

4515000
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CORE STYLES SUMMER 2015

SHORTS & JERSEYS

FREE AERO W BIBSHORT  FREE AERO W SHORT  EVOLUZIONE W SHORT = CERTEZZA JERSEY FZ

4515044 4515045 4515048 4514052

BELLISSIMA COLLECTIONS

PROMESSA JERSEY

TRANSITION
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GABBA W LONG SLEEVE VELO W JACKET VELO W VEST
4514557 4514064 4514065
ACCESSORIES e CoRSa

CORE MESHW ROSS0 CORSA SECONDAPELLE W ARENBERG W GEL
SLEEVELESS 4514066 LIGHT BRA 4512060 RC GLOVE 4515069 GLOVE 4515070



